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Rationale

NFIS-B
Striving for a Financially Literate Society funded by AFI

Strategic Goal of BB
SDGs
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Definition
refers to the awareness and knowledge on financial matters and
services that effectively facilitates the skills, behavior and attitude

of an individual towards impactful financial decision helpful for

personal well being as well as for the society as a whole.

Digital Financial Literacy

‘Acquiring the knowledge, skills, confidence and m
A 0
w )

competencies to safely use digitally delivered

financial products and services, to make Informed

financial decisions’ — AFlI
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Key Focus Area

Savings, borrowing and financial planning;
Financial product and access to financial services;
Entrepreneurship;

Financial system and participants;

Payment system and digital transformation;

Grievances redress mechanism and consumer protection.
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Target People
Tier-1 Tier-2 Tier-3
a) Farmers and low income a) Youths; a) Teachers;
marginalized people b) SMEs; b) Co-operative societies;

b) Students;

c) Cottage & Micro entrepreneurs/
Micro merchants/Retailers;

d) Women (Individual &
Entrepreneur);

e) Migrant workers.

c) Other wage earners
community, Salaried people;
d) E-Commerce,
F-Commerce, Home based
entrepreneurs.

c) Business associations;

d) Other groups as
identified and
prioritized from time to
time.
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Phases of Implementation

Phase-1

e 1st Year is piloting : Target egroups in Tier-1
1st to 3t Year ; 5 SR

* Special focus for Target groups in Tier-2

4th & 5th Year e Target groups in Tier-1 shall also be considered.

¥
U
¥

Phase-3 * Special focus for Target groups in Tier-3

* Target groups in Tier-1 and Tier-2 shall also be
considered.

6th & 7th Year

[ The flow of financial literacy programs shall be continued. ] :
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Implementing Partners
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Implementation Work Plan

-

\ - Allocate sufficient

e Banks/NBFls

e Establish FLW in respective HO
e Headed by a Senior Executive &

work under direct supervision of
Deputy Head (DMD)

4 N
FLW

employees to run the FLW

-Responsible for
\administering & reporting )
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e Make Yearly Plan
e Prepare Literacy Content

¢ develop trainers/resource
person(s) at each br./unit office
to conduct FL programs

\_

J

~

e Shall collaborate local Govt. to
conduct FL programs.

e Separate Financial Literacy tab
in Website

¢ Dedicated notice board to each
br./sub-br./offices

4 )

USE of Digital Platform

such as: Chat bots, Social |/

and Electronic media is
preferred

—
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Implementation Measures

/General Financial Literacy Programs:

-In-person /face-to-face programs
-prior announcement
-invite local reputed persons/celebrities

-

\x

Focused group discussion |

-for particular target people
-Staffs/workers of large industrial client
~ -Teachers/ Community Cleaners etc

Thematic Campaign

N

Common
Action Plans

Financial Literacy Day

-BB shall announce the theme such as: digital
payment, savings, e-banking, e-wallet
etc.(annually/semi-annually)

-FLPs shall develop contents (banner, poster,
leaflet, flyer, slogan etc.) and publicize the
\_theme

-First Monday of March in every year

-arrange road shows or street plays in respective
jurisdiction

-Essay competition for students, simulation
game etc. can be arranged

/
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Communication Tools

Communication Channels

( Training, Workshop, Seminar, \ / Booklet, Presentation, Info-graphics\

conference, Symposium - Fly-leafs, Pamphlets, Leaflet,

- Road show, fair, social Brochure, Banner, Poster
gathering - Advertisements (virtual/printed),

- Electronic and print media Audio-visuals

- Booth, Bill Board, Dashboard - Simulation game, Quiz/essay

- Financial Literacy Corner competition, Financial literacy

- Social Media (Facebook, Instagram, game
LinkedIn, YouTube, Twitter etc) -  Live Chatbot

- Road show, fair, social gathering - Financial diary, comics/stories

-  Financial Literacy Web portals - Financial podcast, Newsletter

-  Others -  Street play, folk song

k / - Others /
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Financial Literacy Programs

Plan & @ Monitor

send to the
BB by Dec progress
Financial
Literacy
Wing of
Report FLPs Collect &
bi-annually Preserve
to BB Data
& Evaluate
and
Update in

website

6 July 2022
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For Piloting Year (1st Year)

At least At least 06 o
24 programs DIVIS!On
programs if basis
If N>240 1<N<120

N=Total number of Branches + Sub-branches + Unit Offices of the Banks/NBFls
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2nd to 7th year

Program ond & 3rd 4th & 5th 6th & 7th
FLP o
Jurisdiction
Tierl Tier2 Tier3 Tierl Tier2 Tier3 Tierl Tier2 Tier3
1<N<150 Division 1 1 1 1 1 1
(8) ®  ® ® ©® (8
150<N<1000 District 1 1 1 1 1 1
) (64) (64)  (64) (64) (64 (69
N21000 UDlas;lllce: / 2 L 2 1 1 2
) IT)hana (128) (64)  (128) (64) (64) (129)

N=Total number of Branches + Sub-branches + Unit Offices + Agent Banking Outlets of the FLP
as on 315t December of the immediate past year




Reporting Format

Annexure-B
& Financial Literacy Program Reporting/Monitoring Framework
Name of the FLP:
Total Number of Branches {Up to reporting time):
Total number of districts covered (On the basis of branch allocation):
Period: Januarv-June’ Julv-December
1. Financial Literacy Programs:
Program | Division/ | Upazilla/ Prugr:;m Target Participants Irainers Session | Communication
sl Program T 5 Distri Th Area G Th 5 Tools®
ype istrict ama | o panRurah| CT°"P' | Male | Female | Total | Male | Female | Total | Theme o0
1 General Financial
Literacv Progs.
- | Target (l}rmllp
“ | based FinLit Prog
3 | Others’
Total Total=
2. Financial Literacy Programs engineered through digital media:
5 Media Used Program | No. of programs/Videos/ Thematic . No. of
1 Type’ Any Other documents Area’ Target Audience Views/likes/shares
1 | Social Media (Face book/twitter LinkedIn/Instagram etc.)
2 | YouTube
3 | Print Media
4 [TV
5 | Radio
o]

Others (Please specifv)

2 Training/Waorkshop/Seminar/Conference/Symposium or other types specified in section 6.2 in these guidelines

3 Program area can be determined based on the location of linked branch/sub branch/agent banking outlet/unit office of the respective FLP

% Target group as persection 4.2 in the Guidelines (target groups can be more than one)

S 8ession Theme can be determined on the basis of the keyfocus area specified in section 4.1 of the guidelines or generic financial literacy issues identified by the FLPs
S Communication tools as persection 6.1 in the guidelines or other types identified by the FLPs

T Additional measurestaken by the FLP in excess of the measures prescribed in these guidelines

8 Digital programs for financialliteracy

% The key focus area mentionedin section 4.1 in these guidelines shall be treated as Thematic area
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TN Q%@ AN AR, ASAE AT, TTeT: odb-3a-383¢b; prajna.saha@bb.org.bd

T MRS AT, THARGEAF, Gel: 05quR-¢5R8¢0; shahanaj.pervin@bb.org.bd

GG AT AR, TAREESE, Gl 03959-9090b-3; g.sarowar@hbb.org.bd

THIF 9. A%, T[ER RCH, TAARDIETS, CFT: 03538-33¢b¢y; sm.zubayer@bb.org.bd

T I3 M S WY, FRFIA! ARBEAF, GTeT: 052va-3bbvoo; shamim.almamun@bb.org.bd
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